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Hello everyone and thank you for coming to my brief presentation today. We'll start by looking at

the options for the café then Il take any questions that you may have about the various options.

As | briefly mentioned, my presentation today is about the future of the café. The café was
originally intended to be a small business for people waiting for friends to come out of the gym
but it is now extremely busy. One option for us is to allow for 20 more tables. The main problem

with this, however, is that we would need to build new customer restrooms too.

So, we’ve looked at the main problem with that option. Let’s turn to the potential benefits.

Within two years, the extra customers will pay for the new building work.

To sum up, we have to decide whether to stay as we are or to invest and expand in the future.

That brings me to the end of my presentation.

Do feel free to ask any questions.
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Good morning. Thank you for coming to my presentation this morning.

My talk today is about the advertising budget for the next year.

I"ll quickly go through the figures and then I'll take any questions.

So, if you follow my pointer, you'll see last year’s figures on the left. You’'ll see that our
advertising budget was incredibly large. Television advertising is very expensive. We did have one
successful launch of the chocolate pictures but two other new products failed to get the

attention we hoped for. So, we’ve looked at last year’s advertising successes and failures.

Let’s now turn to the advertising plans for next year. This year we are going to focus on
creating about ten, hopefully viral, advertising campaigns for social media. These avenues are so

much cheaper and potentially gain us a lot more attention and improve sales.

To sum up, we will have even more publicity for less money.

Do feel free to ask any questions or for more information.
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Welcome everybody to ValenTova’s Chocolates. We are here to celebrate our new partnership
with Tina’s lce Cream. By and large, both companies have a similar history. As you can see in
these two photographs taken about fifty years ago, ValenTova’'s Chocolates and Tina’s lce

Cream both started as small, family businesses.

Generally, in the past 50 years we have both grown to be successful and well-respected brands.
If we focus on sales patterns, however, there have been great differences. With the exception of
our London store, ValenTova’s sells its chocolates through other retail outlets and stores. Tina’
s, however, has developed an extremely successful chain of stores and Ice Cream Bars

throughout the country.

Not only are we hoping to combine our markets and retail strengths but we are also very excited
about combining our ingredients and creating a new range of designer chocolate ice cream:
Valentina’s. This is a potentially huge market, so let’s home in on some of the new products we

hope to produce within the next year--
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|"m delighted to be able to unveil the Orange3000 today. This stylish laptop is the thinnest model

on the market. It's so easy to tuck into a bag or backpack that you can take it anywhere you go!
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If you love sports and being active, you'll love HardCore sports clothing. Our range of sports gear
is made from the latest technical fabrics, which keep you cool and help you get the most out of

your training. So much more comfortable than ordinary sports clothing!
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No more worries about breaking down or having to call the mechanic. The Pico has the latest
technology and comes with a 48-month warranty. That may seem exceptionally generous, but
the reason we can offer such a long warranty is because it’s the most reliable car we have ever

produced. Pay your deposit today and take the worry out of car ownership!
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Whether you’'re a weekend warrior or an everyday commuter, you’ll love our new road bike, the
Graphite Star. Not only does it have stylish good looks, but it"'s made from cutting—edge materials,
meaning it weighs in at just 22lbs. That’s lighter than any other bike on the market in this price

bracket. Go faster for less effort, and look good, too!
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Still renting? Or maybe you’re living at home with your parents, and you can’t imagine how you’
ll ever afford your own place? We’re proud to announce East Coast Living, a block of brand-new
apartments specifically designed and built for those under 30. The apartments feature
eco—designs and functional layouts. And they’ve been built with a budget in mind. They are more

affordable than 95 percent of housing in the city. Take a look now, before they’re all gone!
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Customer numbers have declined considerably in a short space of time.
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Stock value was steady, then saw a sharp rise late in the year. It has since stayed high.
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Prices have been increasing slowly, but steadily all year.
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Sales saw a dramatic spike in the middle of the year, but quickly returned to their normal steady

rate.
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Customer returns have fallen gradually but steadily all year.
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Our share price has fluctuated wildly from month to month.
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There was a very dramatic drop in numbers here, but things improved a little. However, numbers

have continued to decline steadily since then.
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Sales were increasing slowly at the start of the year, but have stayed at the same level for a

number of months now.
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